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Mission Statement

Travel Trim's goal is to provide dog
owners a safe, caring, and efficient mobile
grooming service for their furry friends.
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Logo

Travel

|ﬂ" Trim

Tagline: We'll Rover on over!
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Logo Parts

Travel

% Trim

Icon Icon Detail Brand Name
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Logo Do’s
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Black and white variants are allowed for black and white scale.
Choose the variant to go with the appropriate background.
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Logo Don’ts X
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Do NOT switch colors Do NOT Do NOT change the
around in thelogo. ~ stretch the logo. color palette.
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Brand Colors

D @
Colors
#f2a8dc #632340 #fFFfff
Bubblegum Pink  Smooth Sangria  Sparkling White

Secondary C ‘

Colors
#cfb3ce #9d1d64
Lovely Lilac Magic Magenta
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Brand Colors Cont.
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Main color imagery. Main font color. Backgrounds and
Borders. highlights.
Clickable links. Selected buttons.
Idle buttons. Secondary color imagery.

Secondary color imagery.
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Typography

Heading Heading

Avenir Next (Bold) )
Subheading

Subheadi ng Lorem ipsum dolor sit amet,

Avenir Next (Medium) consectetur adipiscing elit,
sed do eiusmod tempor sit

BOdy Text, Buttons, Lin kS incididunt ut labore et dolore

_ magna aliqua. Ut enim ad
Sary Soft (Semibold) minim veniam, quis nostrud

exercitation ullamco magna.
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Typography Cont.

Link example:

Sign up for our newsletter to receive special discounts!

Button example:

=

Idle Button Selected Button
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© Shampoo Bottle @
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Van

ﬁ Travel ..............
Mobile Pt-[rlm .

Travel
Trim
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Bus Stop

Every dog has
its spa day.

Applications 12



Billboard
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Photography

Photographs must be
crisp with high quality
and clear contrast. Do
NOT stretch the images.

Photo manipulation is
allowed to improve the
image (color correction,
sharpening, brightness/
contrast), but the image
must already be of good
quality to work with.
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lllustrations
x Do NOT use shapes  *There are rare exceptions for
with sharp edges this rule: see page 4 for the

| l and different outlines used to show the

colored outlines*. black and white logos.
V Use shapes with §
P

rounded edges
and no outlines.
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Designers must follow this guide to ensure
that dog owners recognize Travel Trim as
a friendly mobile grooming service that
strives to put animals first.
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For copies of this quide, go to www.traveltrim.com.

For questions, contact us at 901-555-5555
or at traveltrim@email.com.
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We'll Rover on over.



